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7 useful bits of info about
Ealing Business Expo 2020
• Dates: Mon 23 - Tue 24 March 2020
• Venue: DoubleTree by Hilton London
Ealing Hotel, Ealing Common W5 3HN
• Opening times: 11am to 5pm on
both days
• Admission: Free
• Contact: More questions?
Email Expo director Carlene Bender
at: info@contactusealing.co.uk
• Social media: @EalingBizExpo on
Twitter, Facebook and Instagram
• Website: ealingbizexpo.co.uk
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2 Can someone attend even
if they don’t have a business?
Of course! Although the Expo’s main
target audience is B2B, we love to
welcome ‘business dreamers’,
pre-startups, or even those just curious
about doing business in Ealing.

FAQs

(i) the exhibition of business stands;
(ii) an inspiring lineup of speakers; and
(iii) a lot of face-to-face connecting.

6 How is the event being advertised?
Online,
in print and in person: i.e. via
3 What is the price of a stand?
social
media,
email marketing, printed
The price for a regular stand is £395
flyers
and
posters,
the Expo Guide in
per day (20% discount for two days), but
print
and
online,
at
networking
events,
send an email to info@contactusealing.
local
adverts,
and
via
word
of
mouth.
co.uk in case any special offers remain.
7 How can I use the Ealing Business
4 How to book an exhibition stand?
1 Who will be attending
Expo
to promote my business?
Email me, or fill in the form at:
Ealing Business Expo 2020?
Maximise
the promotional opportunities:
ealingbizexpo.co.uk/exhibit
We’re expecting up to 700
(i) join us as an exhibitor or sponsor;
business-owners to show up across both 5 What can attendees expect
(ii) interact with the #EalingBizExpo
days, not only Ealing-based businesses,
to see at the Expo?
hashtag on social media;
but entrepreneurs from across London, There are three main aspects to the
(iii) participate in Expo events to increase
Greater London, and beyond.
Ealing Business Expo:
the number of new connections.

So you’re thinking
about taking a stand
Here’s how exhibiting at the Ealing Business Expo
can help your business to grow and develop

B

1 Increased visibility
usiness people considering
whether or not to exhibit at
Ealing Business Expo usually
“If people don’t know that your
have one main question: “Why should business exists, how can they buy
we spend our hard-earned marketing from you?” – we’ve heard that said
budget on an exhibition stand at
enough times. As an exhibitor at a
your Expo?”
business show, you will have a very
high profile.
So, after organising several of my own
shows, and attending other shows as Your exhibition fee is what will be
an exhibitor or as a visitor, I narrowed paying the costs of the Expo, so the
it down to what I believe are the top
organisers will want to make sure
three benefits of taking part in a
you are happy and that you get a lot
business show as an exhibitor.
of visibility and exposure.

At Ealing Business Expo for
example, we make sure to
promote our exhibitors in multiple
ways – for example using social
media to @-mention our exhibitors
alongside headline hashtags such
as #MeettheExhibitor, #ExpoPoll,
#ExpoHour and #RetweetSaturday.
Your business will be seen
repeatedly and positively in the
six-month run-up to the expo, and in
photo/video/text coverage during
and after the event.
Continues...

Exhibitor feedback
“Last week I went to
another expo, and it was
not even half as busy
as here, so thank you –
thank you so much!”
– Agnes Gradzewicz,
Smarty Software

“It was fabulous
– it surpassed my
expectations, the whole
experience... I just had
so much fun, and on the
day I was so excited,
I had some great
conversations, and
some great leads”
– Frances Nwanodi, Smart PA

Other ways to increased visibility:
• your logo and company details
in the printed/online Expo Guide
• live weblinks to your business
website and social media profiles
• interacting with other exhibitors
• wearing your company colours
at the event and decorating your
stand to be eye-catching
• step up to sponsorship

2 Build credibility
Regardless of the size of the event
– big or small, local or national
– it will have an influence on the
community built up around it, and
this can reflect positively on your
business. If the organiser is happy
to promote you as part of their
Expo, it helps potential clients or
investors to be willing to open up
to you too.
Particularly at the local level, there
is a lot of good feeling towards
companies who take part in
community events, and “give back”
in some way. As an exhibitor, you
can build on that customer loyalty.

Our 5th local
business
show
Ealing Business Expo 2020,
being held over two days: Monday
23rd and Tuesday 24th March,
is the fifth business show we’ve
organised and delivered in the
borough of Ealing, including Acton
Business Expo in 2016.
The event is designed to bring
business-people together in Ealing,
West London, face-to-face, to do
real business in real time.
Event director:
Carlene Bender (Contactus Ltd)
Contact:
info@contactusealing.co.uk

See the Expo 2019
video highlights at:

youtu.be/_7TbjYlY6DA

3 Legitimate email list-building

Website:
ealingbizexpo.co.uk
Social media:
@EalingBizExpo

What’s in a stand?

Your email list is pure business
gold, and in these days of GDPR
legislation, you want to collect any
new email addresses safely and
correctly. That opt-in form on your
exhibition table is the gateway to
increased potential business –
some people exhibit purely for the
face-to-face exchange (building on
your credibility, see part 2 above)
that results in a new possible client
signing up for their newsletter.
Running an exhibition stand at
a business show offers multiple
ways of encouraging interested
visitors to submit their email
addresses, such as via a business
card drop to take part in a
competition with prizes, or for a
guaranteed freebie, or to access
exclusive content on a website.
These strategies can eventually
be followed up with a marketing
message.
Read the full version of this article,
and more, at: https://tinyurl.com/
CarleneLinkedIn

PRICES – see floor plan on p4

(20% discount if exhibiting both days)

• Premium position stand £450
• Full stand £395
• Half stand £250
(no display boards)
• Sponsorship £1,500 (includes
Premium position stand - 2 days)
• Expo supporter £200

Exhibitor package
• three-sided exhibition booth (see p3):
5ft x 2ft table, white tablecloth, two
chairs and space for pull-up banners
• Expo website live-linked listing
• Expo Guide magazine listing
• one year’s subscription to the
Ealing Business Diary monthly listings
of local business events
• exhibitor training workshop
explaining how to make the most of
Ealing Business Expo
• exclusive exhibitor networking
• 1:1 marketing advice session
• online reach of over 10,000 people
Regular monthly updates will be via our
exhibitor-only email newsletter

Read more of
our Expo articles
Click/tap here: https://www.linkedin.
com/in/carlene-de-bourg-bender/
detail/recent-activity/posts/

• How to “pre-Expo”
Using the period before the actual
event to build up your connections
• “Top three reasons for exhibiting
at a business show”
Why you should spend your hard-earned
marketing budget on a display stand
• “Your local business expo:
an opportunity too good to miss”
The business show, or “expo”, is
increasingly seen as a not-to-be-missed
marketing opportunity for SMEs.
• “Why Monday is a great day
for Ealing Business Expo”
Monday is the new Thursday, with Ealing
Business Expo leading the way with this
trend, of course...

Next steps
1 Pick your desired position
on the floor plan above.
2 Fill in the Exhibitors Application
form at ealingbizexpo.co.uk/exhibit

3 Submit form, and once you receive
the invoice, pay by the deadline date so
we can start promoting your business.
4 Stand by for further information,
including the “New Exhibitor Welcome
Pack”. Be sure to check your spam
folder for Expo emails.

Expo 2019 highlights

• “Use your local business expo
as training for the big events”
Here are some ideas about how you
can start small and eventually move on
up to the big events
• “Minal Meets”
Expo director Carlene Bender
interviewed by Minal Patel of
Marketing by Minal:
https://www.marketingbyminal.com/
minal-meets-carlene-bender-ealingbusiness-expo/

See the full photo album at:
flic.kr/s/aHsmzF8zze

