TWO DAYS IN 2020!

Mon 23 - Tue 24 March

EALING
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Welcome to our
new sponsors
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Part 1: Thinking about exhibiting?
Part 2: The benefits of sponsorship
Part 3: Sponsors welcome pack
Part 4: Instructions for Expo Days

Exhibitors Guide
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Ealing Business Expo, the biggest business
event in Ealing, West London, is
brought to you by:

Contact
us
NETWORK
The

For more information, email:
info@contactusealing.co.uk

Great to have you join
us as a sponsor
This is your list of what to do next to prepare for
your role at Ealing Business Expo 2020

A

s a headline sponsor of the
Ealing Business Expo, you
have the opportunity to get
more involved than other exhibitors
or participants.
Not only will you have a higher
profile in the build-up to the event,
you also have the greatest visibility
over both Expo Days: your stand
in a premium position; you’ll get to
address the opening ceremony; and
you have your 20-minute speaking
slot to reach out to customers.
Having chosen your stand location
and arranged the payment for your
sponsorship, you’re ready to put
some actual plans into place.
Work your way through these five
steps and you’ll be on your way to
having everything ready for Monday
23 and Tuesday 24 March, 2020.

(monthly) emails:
– first, the general ‘Expo Updates’
newsletter that goes out to
everyone signed up to the Expo
mailing list, with information such as
“Visitor Rules”, or “How to Make the
Most of Your Expo Day”; and
– second, the exhibitor-only ‘News
For Exhibitors Only’ email, will carry
practical details, such as the venue
layout, parking rules, special offers,
etc, as well as tips like “20 Display
Ideas That Will Make Passers-by
Stop At Your Stand” or “What to
Add To Your Expo Marketing Plan”.
If these emails get lost or go to
your spam, you may miss out on
vital information that can make the
difference between a successful
Expo and one where you’re running
around trying to figure things out at
the last minute.

2 Look out for Expo emails

To help ensure that our essential
emails get to you safely, here are a
couple of suggestions:
– add our email address
info@contactusealing.co.uk to your
email ‘white list’
– follow @EalingBizExpo on social
media (Twitter, Instagram and/or
Facebook) and turn on notifications
so you see our post announcing
when the latest email update has
been sent out
– check your spam folder at least
once a week for any emails from us
that might be lost in there

As an exhibitor/sponsor, you
will receive two sets of regular

Once the emails arrive intact into
your inbox, be sure to read them!

1 Check your listing
Make sure that you are satisfied
with all the information in your
back-linked company listing
on the Expo website at:
ealingbizexpo.co.uk/exhibitors
Your listing in the Expo Guide
magazine will be based on the info
in the website listing, so if there are
any inaccuracies there, let us know.

3 Save the date for training
Note these words from a past Expo
exhibitor: “Walking through the
exhibition hall, you could see right
away the ones who attended Expo
Exhibitor Training – they were the
ones standing up, chatting happily
to a crowd of visitors; the ones who
didn’t attend training were the ones
sitting down, looking at their phones,
bored behind an empty stand”.
Be there on Monday 20 January.

4 Get to know other exhibitors
Year after year, one of the main bits
of positive feedback from exhibitors
is the close relationship that builds
up between exhibitors. To get this
rolling, we have a few exclusive
pre-Expo meetups planned, such as
a speed networking session just for
exhibitors, so stay tuned for that.

5 Work on your marketing plan
Spend some time putting together
your marketing plan, including:
– why exactly are you sponsoring?
– what are your goals: to build
your email list; to share samples;
to create fresh content for social
media; to launch a new product; to
collect feedback; to support local?
– what is the primary message that
must reach visitors?
Look out for Part 4 of this prep
series, including set-up instructions
and any last-minute changes.

Make the most
of the pre-Expo
Ealing Business Expo is not just
about two days of networking,
exhibiting and learning – it’s also
about the full online and offline
build-up in the six months or so
before the event. Make the most
of these opportunities to create
an Expo ‘buzz’ before the day:
Headline sponsors from our 2019 event:
(above) Ealing Council; (below) A2 Dominion;
(bottom) Westmont Enterprise Hub

Sponsors checklist
With all eyes on your business and its
branding thanks to the extra visibility of
being a sponsor at the Ealing Business
Expo, here are a few ideas to help you
shine brightly in that spotlight:
• share, share, and share – let the world
know that you are proud to support your
local business show

• host an exhibitors meetup
• create photo opportunities
• don’t be shy to add a supporter option
• make your 20-minute talk something to
remember
• use that premium stand position to
make a real statement
• remember to prepare a five-minute
speech for the welcome ceremomy

• join our exhibitors-only WhatsApp
group – access special offers from
other exhibitors and sponsors, and
share your own offers
• post your special offers to a wider
audience in our Expo group on
Facebook: “Ealing Business Expo –
Online Networking Group”
• share and comment on our posts
on Facebook, Twitter and Instagram
to make yourself more recognisable
• attend any pre-Expo meetups

Invite visitors
to see you
There’s a lot you can do long
before Expo Day to ensure that
you have a steady and productive
flow of visitors to your stand. Here
are a few ideas:
• email your regular clients, and any
hot leads you’ve been following up,
and invite them to stop by to see you
at your stand on the day
• create a special offer just for the
day (e.g. discount, free gift, or new
product/service), and promote the
offer on your social media
• include the “I’m exhibiting” graphic
in your email sign-off, on your
website, or in your email newsletter;
and wear the printed badge to
meetings to alert your network of
your participation in the event
• create your own Facebook event
for the Expo, to expand its reach
into your social media network
• set up a schedule of meeting
slots at your stand, offering free 1:1
advice or product demos, and make
sure that they’re filled beforehand

The option of
‘quiet sponsorship’
It’s true that most companies who
join our events as sponsors are
usually looking for a return on their
investment in the form of higher
visibility and an increased audience
in Ealing. But this may not suit all
companies, for example:

Promoting your business
at Ealing Business Expo 2020
Note: Visitors attend
the Expo for free

Supporter | Exhibitor | Sponsor

Cost

£200

£250 - £395

£1,500

Promotions: logo
placement, website
url links, social
media @-tagging

Yes

Yes

Yes
(unless you’ve
opted out, as a
‘quiet sponsor’)

• companies who already have a solid
presence in Ealing, and are happy with
their other marketing measures

Invitation to pre-Expo Yes
events, including
exhibitor training?

Yes

Yes

• those who may not want to attract
further attention, including other
requests for sponsorship

Exhibition stand
included in price?

No
(options include:
name badges;
lunch; after-Expo
social; app; etc)

Yes
(one day)

Yes
(both days)

Type of stand

N/A

Half-stand (£250)
Full stand (£395)
Notes:
(i) a few Premium
position stands
are available at
£450
(ii) Exhibit on both
days and get a
20% discount

Premium position
stand

Speaking slot
included in price?

No
(unless that is
your chosen
support option)

No

Yes

Expected goals

Exposure to Expo
audience

High level of
exposure; Expo
community
connections; hot
leads for follow-up

Ultra high
level exposure;
exclusive benefits;
community boost;
ongoing promo

• or perhaps a company is happy
to sponsor, but doesn’t want to get
involved with exhibiting or presenting
Companies like these may opt for “quiet
sponsorship”, where they can choose to
customise their involvement in the Expo.
Here are some customisation ideas:
• be promoted separately from the
Expo, via the Events Booster arm
of the Contactus Network
(see tinyurl.com/EventsBooster)
• sponsor on behalf of a charity or
social enterprise, who will then fulfil the
exhibition and presentation roles
• exchange your sponsorship for
multiple exhibition stands
If you have any ideas for quiet
sponsorship, do let us know.

How you’ve helped
business in Ealing
Sponsoring the Ealing Business Expo
is primarily a good business decision
for your company. But here are some
of the ways it benefits the wider
business community in Ealing as well:
• you’re helping to keep the price of
stands affordable so smaller businesses
can exhibit too
• the increased credibility of our event
encourages others to believe in us and
trust us
• your sponsorship makes sure we meet
our costs so that the Expo is sustainable,
and we can plan another one next year,
get bigger and better, and bring more
business to Ealing. So, thank you.

PRE-EXPO DATES
TO NOTE
Exhibitors Training Workshop
& Speed Networking session
• Monday 20 January 2020
• 2:00-3:30pm (free for exhibitors)
• DoubleTree by Hilton, W5 3HN
Exhibitor newsletter out by email
• 1st day of every month
until April 2020
General ‘Expo Updates’ email
• 23rd of every month
until April 2020
Ealing Business Breakfast
• Third Wednesday of every month
#ExpoHour tweetchat
• Monday 16 March 2020, 8-9pm

